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BLOWN AWAY

Swink Stvle Bar

Alter scarching in vain for a place in Scattle 1o get a quick
Dli-oal on <hor notice, Matalic Angelillo realed she
couhin't be the only busy working mom who wanted great
hair withoul planming ahead or spending a lol. Thus, the
idea for Swink Sivle Bar was bom, and Angelillo opened
the small, blow-oaul- and makcup-focused sabon with o
fricnd who had retail expersence im lane 20088 “We wanned
io effer what cusiomers sought afier—a ivtal experienge—
willhaut providing every service (hat tradibional salons
offer.” she says, "'We spemt about a year alking with
poiential customers. ang found that hairstyling, makewp
application and eyelash exlersions were all the thangs thal
clienis wanted vo get done quickly and efficiently = the
samme Lime and place.”

Swink Style Bar, which has vwo makeup siations, four
siyling chairs, a combinatqn station for VIP or bridal clients
and am upstairs. bl For private partes, featunes a clean,
e decor that is also feminine, warm and imviling, The
salon offers a cheeky mena of cight hairatybes—including
Tz Filth Avenue, described a “flat-inoned o classie,
clean lings, your hair says, *Lowmn this toan"™; The G&T,
wiiich promises 1o “make you feel like you just sieppead
ol of 0 shampon commeercinl with luscious, bouncy
curls o am anfully messy lok™; and The English Rose, a
romnaniie updo that comes wiih the caveat, “Bodice-nipping
nod imcluded”—all of which can be done in less tham 30
ministes for arousd $30. “We ke the business of making
our clienis look their hesi very semiously, but we shsoduicly
Lhink il shishd be a fun prooes” Angelillo explains. “Lots
of kasghier is an impomani pan of our bves and the icne we
witnied 1o set.” —L.M

L L L R L LR R L L R R R L LR LY

R PR P P )

Cutting Edge
Mew York City-based hairstylist and beauty expert Mark
Garrison is known for his artistic eve and his personalized
pracision culs that take into account sach client’s bone
structure, hair texture and lifestyle. Now, Garrison is
sharing his technigues for wearable hair with stylists across
the country in his new instructional VD, Mark Garrison
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step-by-step segments,
Garrison teaches three
essential cuts: Graduated
Bob, Mini Shag and
Mo’ Layers, The DVD
is available for purchase
at markgarrisonsalon
.com. —L.M.

SIGNATURE SERVICE

Star Treatment

When image-conscious Angelenca and Holywood hipsters want o gat their
shan glowing before a righl on thie fown, thisy hissd steaight o Los Anglis’
mmmmemuuwummmmm
senvice sarts off with enoymatic
xcholiation and lighl esdractions
Beefone skin (= drenched with
Dermrapluenchs Senm and coygen
technology. The chent i Ten
placed under a Dermalucent red
g o speed penedeation of e
serum and stimulste collagen
and ekistin production, “This i
one o pur biggest selling senices
ancauese: il delivers Tim nesults and L
A Ted CHpE-TEay COMPIETON,” 3, panenvile sctslintea the skin
Comervilla says. —HK.D. diring the LIRimate Kate Facisl

BETTER BY DESIGN

Hizlp your saion stand out in the crowd by cressting prodessional
mgrketing materials, such a3 brochures, appointment cards and
bussiness cards, using the new Quark Promote program. This
free application, which i made for individuals with o design
experience, allows users to easily create all of their marketing
rlerials celing and pick thim up thi fixd day ot & leal prnt
r——— 0. [15 80 235
and atfordable way
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salon business
with high-Guslity
miarketing materials.
Quarkpromofs. geark
£om—HP.




